Ad content:
· Taste the feeling: The advert presents various scenarios where at first there is a girl skiing, we have a view of friends having fun and also an instance where in the library a girl and a guy are kissing. The ad also takes us through a party where finally a couple is kissing. https://www.youtube.com/watch?v=xa6mLZf5HVw
· [bookmark: _GoBack]The encounter: The advert features William H. Macy and aliens where the government invests in its best decoders to help identify the object hovering in the plains of Wyoming. William encounters the alien bravely and offers it a can of Pepsi. The alien gets back to its ship and takes off without settling for the beverage. https://www.youtube.com/watch?v=nroJl6Z7Om8
Benefits and advertising appeal
· Taste the feeling: The advert will enhance the user to have fun with companions, or take time off oneself while enjoying a drink and this ad delivers in portraying moments of joy and fun. This advert uses a social and youth appeal to reach the emotions of the audience.
· The encounter: The advert shows how even monstrous creatures like aliens are humbled by Pepsi and hence making it favorite for everyone to overcome. This ad brings in a humor appeal to capture its audience and brings in even aliens to the world.
Executional style
· Taste the feeling: The ad style is a slice of life because it uses people social setting to promote its product. It makes the product usable since its merging with daily life.
· The encounter: The style in this ad is fantasy. The aliens and the encounter with William only makes consumers want to do what seems impossible.
Promotional goal
· Taste the feeling: The advert has a goal of stimulating demand and to face competition through sensitizing audience on the importance of the product in their daily lives
· The encounter: The goal is to create and improve image of company product to its audience through use of fantasy.
Target audience
· Taste the feeling: The ad is connecting with millennial and young customers through promoting a lifestyle of fun and modish.
· The encounter: The ad targets the young people through building fantasy of their abilities with the Pepsi product
Media strategy
· Taste the feeling: This ad should appear at times when people are having fun for example show on TV when people are watching a match. It should appear on Super sport.
· The encounter: This ad should be shown on TV at times when people are watching programs like WWE to capture the young and ambitious group.
The most successful advert
The Coca-Cola advert on Taste the feeling is much more successful as it capture events and daily life moments that bring people together. It has the ability to evoke emotions and feelings from its audience and hence could work in favor of the company.
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